™ -
, W
- 'i-

3| BOY SCOUTS QF ‘AMERICA /

v 4
- v ;
\I-
- '
" F
’ "I
.
L]
I 4
‘ -
p F
. \
)
! X
¥ )
[ l; 4 ‘ -
=l p



Invest in Scouting
Civic Engagement

Environmental

Stewardship

Healthy Living 18 The Summit Bechtel Family

National Scout Reserve
Community Outreach

20 Life 101
Science, Technology,

Engineering, and Math 22 The BSA Has Brand Value







As one of the nation’s largest and most effective
youth development organizations, we have served
young men and women for more than 100 years.
Together with your help, the Boy Scouts of America
will continue to inspire young people to make ethi-
cal and moral choices, become self-reliant, and
take a prominent role in civic engagement over
their lifetimes. Prepare today. Lead tomorrow.

the commitment to guarantee that we do not lose
our most precious resource—our children. We can
make them leaders.

From elementary school to college and every age
in between, the Boy Scouts of America instills
intelligence and confidence in those who may find
themselves without the knowledge or tools to suc-
cessfully stride toward a promising future. As we
pass the torch of the future, it is only right that we
provide the skills not just to succeed but to

excel.

Today, young people are faced with many chal-
lenges. Too often, they live in fragile families
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Our exciting programs
and adventures inspire lives of leadership, character,
and service. Relevant and adaptive, we are trusted
advocates for youth. Scouting reflects and shapes
our nation by using programs that are exciting, age-
appropriate, culturally relevant, and appealing to
today’s youth.

Supporting Scouting means being a member of
a worldwide movement that stands for certain
values and beliefs. Boy Scouting is more than
something to do. It’s all about building leaders of
strong moral character. As we look for vitality in

our communities, we must be willing to put forth

of the Boy Scouts of America meet the devel-

opmental needs of youth in urban settings as
diverse as migrant communities of the Rio Grande
and the housing developments of Washington, D.C.
Our programs also focus on the rural population of
the United States. Scouting, by emphasizing ethics
and moral values, addresses many of the social con-
cerns of parents and youth in our country. Scouting
prepares youth to be leaders, to accept responsibility,
and to care about principles and causes beyond their
own self-interest. Prepare today. Lead tomorrow.

We serve youth ages 7—20, and at each of our age-
appropriate program levels, we provide positive
adult role models. Each volunteer brings a unique
perspective, all of which are invaluable as a child
understands they can do anything! In a world
where children look up to and aspire to be reality
TV stars and sports figures, providing an adult
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mentor who cares about a child, who is based in their
community, and who often looks like and is from a
background similar to that child provides them with
an extraordinary and accessible role model to aspire
to and identify with. The mentor fosters individual
identity, personal responsibility, and active citizen-
ship, embodying the importance of critical thinking
and strong communication and helping each child
understand how decisions today will affect them
tomorrow and throughout their lives.

Our advancement and recognition programs are
designed to introduce young people to lifelong skills,
careers, hobbies, and interests that have driven many

in their career paths and other life ambitions. They

also provide a framework where a young person can
compete against their own abilities and achieve at their
own pace. Providing youth with the steppingstones to
positively affect their lives and those around them is the

cornerstone on which the Boy Scouts of America is built.

It is no longer optional to attract young people and
prepare them to lead tomorrow; it is vital. We can pre-
pare them today so they can lead tomorrow, but only
through teamwork with and investment from corpo-
rations, foundations, and organizations can we con-
tinue to do so and, more important, do so for young
people of diverse economic and ethnic backgrounds.
Our objective is to help this generation of young
people develop strong moral character, become self-
reliant, and be prepared to lead. We are as relevant
and needed today as we were 100 years ago and, with

ongoing support, will be so 100 years from now.










CIVIC ENGAGEMENT | ;%

e Fully half of America’s young adults can’t find

Ohio or New York on a United States map.

e More Americans can name the Three Stooges
than the three branches of government.

¢ Voting among Americans under 30 years of age
hovers around 50 percent—nearly 20 points
below their parents and grandparents.

e Just 19 percent of high school students
volunteer on a regular basis.

e Young men ages 15 to 25 are less likely than
their female peers to volunteer, raise money for
charity, and join political or nonpolitical groups.

“WE THE PEOPLE”

“We the people.” Those words from the Constitution

encompass all of America’s power and promise. For more

than two centuries, America has relied on its citizens

to be informed about their rights and responsibilities,

engaged with their government, and involved in their
communities. Yet since

_-' World War 11, civic engage-
ment has plummeted by

d virtually every measure.



That’s not the case in the Boy Scouts of America. Scouts who earn our
three citizenship merit badges—more than 8 million annually—attend
town meetings, contact their congressional representatives, and study
world issues and cultures. And many do more. At least 25 percent of
service-academy cadets are former Scouts, as are some 40 percent of

members of Congress and nearly 60 percent of America’s astronauts.

But boys don’t have to wait until adulthood to serve their country and
communities. Each year, Scouts provide more than 36 million hours of
community service (worth some $764 million), and most keep volunteering
for a lifetime.

Still, we want to do more. That’s why we’ve developed nationwide
service opportunities like ArrowCorps®, which mobilized thousands of
Scouts and leaders to complete conservation projects in national forests
across America. And that’s why we're launching innovative leadership

programs targeting at-risk Hispanic youth and other groups.

Deep in Scouts’ DNA lies a commitment to leave places better than they
found them, from the campsites they visit to the communities where
they live. The Boy Scouts of America is committed to giving Scouts the
tools they need to make their communities and our country better than
ever. America’s future depends on it.

CIVIC ENGAGEMENT-RELATED BOY SCOUT MERIT BADGES

American Business, American Cultures, American Heritage, American
Labor, Citizenship in the Community, Citizenship in the Nation,
Citizenship in the World, Communication, Crime Prevention, Disabilities
Awareness, Emergency Preparedness, Family Life, First Aid, Public
Health, Public Speaking, Safety

CIVIC ENGAGEMENT-RELATED CUB SCOUT BELT LOOPS

Citizenship, Communicating, Disabilities Awareness, Family Travel,

Good Manners, Heritages, Language and Culture
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ENVIRONMENTAL STEWARDSHIP

» The average 7-year-old can identify 200 corporate logos—

i " but not the trees in his own back yard.
’ﬁ - + The percentage of kids who play outside has dropped by
! :—ﬂl' 50 percent since 1997.
i ;.;"' . . » A mere 26 percent of mothers let their children play outdoors
o R L
| 1 daily, in large part due to adults’ safety concerns.
\ B
f
.11:- | ! + Active, nature-based recreation has dropped 18 to

25 percent per capita since 1981 as Americans shift

toward inactive, video-based pursuits.

+ Childhood experiences in nature link directly to adult

attitudes toward environmental stewardship.

CONSERVATION/EDUCATION

If familiarity creates respect, what does unfamiliarity breed?
Can those who've barely experienced nature rally to preserve
it? We'll soon find out as a generation that’s been sheltered
from the environment grows up to face complicated
environmental problems.

The Boy Scouts of America stands ready to help. From our
earliest days, we have offered education and badges in con-
servation and forestry, and today we award 15 merit badges
related to the environment. It’s no wonder 95 percent of men
who were Scouts for at least five years credit Scouting with

teaching them to take better care of the environment.
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Our members learn those lessons far from the classroom. During our Arrow-
Corps5 program in 2008, Scouts spent 280,000 man-hours working in five
national forests across the country. That effort—the largest service project
ever to benefit the U.S. Forest Service—has provided a road map for local
and regional Scouting efforts. Among them is SummitCorps, during which
1,400 Scouts and leaders spent 80,000 hours building trails near our new
West Virginia high-adventure base.

That camp—~built on reclaimed mine lands—will be the greenest camp in our
history, but we're doing even more to make Scouting greener than ever. We have
enhanced environmental-stewardship content across our programs. We've made
training in Leave No Trace principles an integral part of every Scout troop to
ensure that all Scouts understand the principles of responsible land use. And we're

reaching beyond our own membership to ensure that “no child is left inside.”

The Boy Scouts of America was green when green was just a color, and we
always seize opportunities to take care of our surroundings. While we're
proud of our legacy of environmental stewardship, we won'’t be satisfied until
young people across America move from apathy to action, embracing their

responsibility to tread lightly on the earth and work mightily to preserve it.

ENVIRONMENT-RELATED
BOY SCOUT MERIT BADGES

Astronomy, Bird Study, Energy, Environmental
Science, Fish and Wildlife Management,
Forestry, Geology, Insect Study, Mammal
Study, Nature, Oceanography, Plant

Science, Reptile and Amphibian Study,
Soil and Water Conservation, Weather .

ENVIRONMENT-RELATED
CUB SCOUT BELT LOOPS e

Astronomy, Geography, Geology,
Weather, Wildlife Conservation
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HEALTHY LIVING §3¢




One proven solution to wellness issues is outside play—a core Scouting value for

more than 100 years. In fact, Scouting neatly complements new “no child left inside”
measures that schools and government agencies are taking to combat nature-deficit
disorder. Since day one, we've introduced kids to hiking, camping, climbing, swimming,
canoeing, and a host of other healthful activities, and in recent decades we've

emphasized how choices related to diet, drugs, and alcohol can impact health.

As we begin our second century of service, we're doing even more to promote well-
ness. We're educating Scouts and leaders on the dangers of obesity and challenging
them to become more fit. We're reviewing our advancement requirements to ensure
that every program at every age promotes a healthy lifestyle. We've enlisted Scouts
to create antismoking videos and are teaching Scouts how to resist bullies. And
we're building camps that focus on active learning. Even in the heart of the city.

And even for non-Scouts.

Three-quarters of our alumni say Scouting increased their interest in fitness, but
we won't be satisfied until interest becomes action and childhood wellness problems

become but fading memories.

“To keep myself physically strong” is not just a phrase from the Scout Oath. It’s a

national challenge the Boy Scouts of America is rising to meet.

WELLNESS-RELATED BOY SCOUT MERIT BADGES

Athletics, Backpacking, Camping, Canoeing, Climbing, Cooking, Cycling, Hiking,
Kayaking, Lifesaving, Motorboating, Orienteering, Personal Fitness, Public Health,
Rowing, Scuba Diving, Skating, Small-Boat Sailing, Snow Sports, Sports, Swimming,

Water Sports, Whitewater

WELLNESS-RELATED CUB SCOUT BELT LOOPS ' ' 3§
Badminton, Baseball, Basketball, Bicycling, Bowling, .\

Fishing, Flag Football, Golf, Gymnastics, Hiking, § &
Hockey, Horseback Riding, Ice Skating, Kickball,

Nutrition, Roller Skating, Skateboarding, : };

Snow Ski and Board Sports, Soccer,
Softball, Swimming, Table Tennis,
Tennis, Ultimate, Volleyball
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But while we have a rich heritage of serving minority youth, we want to do better. And do
better we must as we are uniquely positioned to address issues that disproportionately

affect these youth.

Recognizing that we must do far more than simply translate materials into Spanish or
include photos of African Americans in publications, we have created a dedicated Multicul-
tural Markets team and developed a multipronged strategy. Priorities include recruitment
of bilingual and bicultural professionals, strengthening relationships with leading minority
organizations, adapting our programs to better serve each community’s unique needs,

and providing local councils with extensive training and support.

These efforts are already paying off. Local councils that have hired bilingual/bicultural
executives have seen their Hispanic membership nearly double. Those that have
developed relationships with minority churches and community groups are starting

Scouting units where none existed before.

The values minority families embrace are the values the Boy Scouts of America teaches.
Like all parents, minority parents want nothing more than for their children to succeed.
And we want nothing more than to help these families, just as we've done for millions of

other families over the past hundred years.
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SCIENCE, TECHNOLOGY,

ENGINEERING, AND MATH §;°







THE SUMMIT BECHTEL FAMILY
NATIONAL SCOUT RESERVE e ¢










MORE THAN MERIT BADGES

Merit badges are among Scouting’s most familiar and enduring features, but they aren’t the only
place Scouts learn about careers and hobbies. The Cub Scout Academics and Sports Program lets
younger Scouts earn belt loops in 28 sports and 25 academic subjects. These belt loops offer a
quick introduction to topics ranging from archery and art to volleyball and wildlife conservation.
Boys who learn more about Academics and Sports Program topics earn pins they can wear on a

letter jacket—perhaps the first of many letter jackets they’ll wear during their school careers.
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The BSA has a brand value of more than $850 million.

Through education, adventure, and service, the BSA builds the character that sets

Scouts apart. In fact, the BSA continues to be one of the largest youth-serving

organizations in the United States. With almost 300 local councils across the

country, the BSA serves our youth members and volunteer base at the grassroots

level. No matter where a youth lives or goes to

school, the BSA has a sound local council to serve

that youth’s needs with the Scouting program. _

Translation: Our sponsors enjoy national

oo ‘WITH LOGIGAL RELEVANCE.

BSA allows you to:

+ Speak directly to more than

1 million adult volunteers and

their families.

Contribute to a quality future workforce.
» Help inspire millions of youth.
+ Increase brand awareness and inspire loyalty.

This is a powerful proposition. According to the Cone Nonprofit Power Brand 100,
the BSA s:

» Ranked in the top 15 percent of all nonprofit brands
» Ranked third in overall youth-focused nonprofits
» Ranked second in brand image among youth and nonprofit organizations

You've seen the numbers and reviewed the statistics. Are you ready to reach
tomorrow’s leaders today?

22
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BOY SCOUTS OF AMERICA
1325 West Walnut Hill Lane
P.O. Box 152079
Irving, Texas 75015-2079
www.scouting.org
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