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It was there when man first walked
on the moon. It was there when a
president struck a blow to an iron
curtain with a single speech. And it
was there when Scouts across the
country rallied to provide relief in
the wake of Hurricane Katrina.

For the past 100 years, it has been
in the heart of every Scout who ever
overcame one of life’s challenges. It
is the value of being prepared—the

core of Scouting and a statement
that inspires a lifetime of character
and service.

As we look to a new century of
Scouting achievements, we light
a new fire in the next generation
of Scouts. We shall instill in them
the honor and integrity that comes
with being a Scout. We will build
their character and ensure they are
prepared for something more.






Fellow Scouters,

Councils from each region submitted outstanding entries for the 14th Annual
National President’s Awards for Marketing Excellence. The quality and
strategic thought represented in the materials submitted are impressive,
and show the BSA brand presented with creativity and relevancy.

| encourage the leadership of all councils to see within marketing a
powerful opportunity to grow and strengthen Scouting in the communities
you serve. A strong marketing committee, with a well-developed plan and
proper use of the BSA brand, positions us to tell our story to the audiences
we want to reach and support our mission to serve more youth.

Thanks to all who submitted entries. Congratulations on your exceptional work!
The National Council is pleased and proud to be in partnership with you.

Sincerely,

Rex W. Tillerson

President, Boy Scouts of America J\A
=#% | Prepared. For Life."



BEST

ANNUAL REPORT

Mt. _Diablo Silverado Council

Boy Scouts of America

2010 Annual Report Summary

BOY SCQUTS OF AMERICA
100 YEARS DE - SCOUTING
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MOUNT DIABLO SILVERADO COUNCIL
Pleasant Hill, California
Winner
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Connecticut Yankee Counul Inc.

CONNECTICUT YANKEE COUNCIL
Milford, Connecticut
Winner

GREATER ST. LOUIS COUNCIL
St. Louis, Missouri
Winner
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BEST
COLLATERAL MATERIAL

Community Impac

4031 Technology Drive » Modesto, CA 95356
www:yosemitescouting.org « 1(877) 486-5519

GREATER YOSEMITE COUNCIL
Modesto, California

Winner

Tulsa, Oklahoma
Winner

LOS ANGELES AREA COUNCIL INDIAN NATIONS COUNCIL
Los Angeles, California

Winner
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GREAT RIVERS COUNCIL
Columbia, Missouri
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COMUNICANDOME CONTIGO

GACETA DEL PRESIDENTE DE LA JUNTA, ERIC SANTIAGO JUSTINIANO

PUERTO RICO COUNCIL
San Juan, Puerto Rico
Winner

GREATER ST. LOUIS COUNCIL
St. Louis, Missouri
Winner
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BEST

FINANCE SUPPORT MATERIAL
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BLACKHAWK AREA COUNCIL
Rockford, lllinois
Winner

BOY SCOUTS OF AMERICA

LONG BEACH AREA COUNCIL

akewood, Belflower and Avalon since 1919.
table organization
Scouting (1
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Prepared. For Life. Prepared. For Life.

2011 Fundraising Luncheon 2011 Fundraising Luncheon

dFor

www.longbeachbsa.org

LONG BEACH AREA COUNCIL N:|INSI TRAILS CO|UNC-IL
Long Beach, California A lentown, Pennsylvania
Winner

Winner



BEST
POSITIVE PUBLIC RELATIONS

Aberdeen Proving Grounds & The Baltimore Area Council
are proud to partner in increasing youth education in
Science, Technology, Engineering and Math

Please join us for a reception launching the
Boy Scouts of America STEM Program

Friday, October 14, 2011

6:00pm
Ruggles Golf Course,
The Sutherland Grille
5600 Maryland Blvd.
Aberdeen Proving Ground, MD 21005
Sponsored by Chad Gillenwater
Promotional efforts supported by the
APG Army Alliance

Please R.S.V.P. to Ashlea Pinkham:
443-573-2519 or apinkham@baltimorebsa.org

BALTIMORE AREA COUNCIL
Baltimore, Maryland
Winner
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CAPITOL AREA COUNCIL CIRCLE TEN COUNCIL
Austin, Texas Dallas, Texas
Winner Winner



BEST
WEBSITE

PIEDMONT COUNCIL
Piedmont, California
Winner

Click Here 1o Experiencs
the Event of the Year!

CHATTAHOOCHEE COUNCIL
Columbus, Georgia
Winner

MINSI TRAILS COUNCIL
Allentown, Pennsylvania
Winner




BEST
MULTICULTURAL MARKETING

baltimoresun.com

Boy Scouts, sponsors turn out to support
Team Baltimore in Grand Prix event

By Sandra McKee, The Baltimore Sun
6:33 PM EDT, July 12,2011

Baltimore driver Marc Bunting, who will drive hi
Porsche 911 GT3 in the American Le Mans Series race
here in September, turned the engine on and stepped on
the gas. Behind the car, Akil 11, his brother,
Da'Sean, 13, and their friend in Boy Scout Troop 8548,
Jabari Gilliam, 13, all jumped and then smiled

sheepishl;
"I'm scared out of my mind," A at
he thought about the r ar. "I didn't think it would be
50 loud."

SEQUOIA COUNCIL "It was like thunder," Da'Sean said.

Fresno, California "I thought it was awesome," Gilliam said.

Winner

It was the latest roar of a race car in the city in anticipation of the Baltimore Grand Prix weekend, Se
2-4. The weekend will be packed with , practices and races, as The American Le Mans Series'
and the IZOD Indycar s, which features / i hat compete in the
5 around the streets of downtown Baltimore.

, the Boy Scouts, Bunting and a small gathering of his sponsor: at the Maryland
in the Inner Harbor. ame e the car and talk about "Team Baltimore," the one
team that will represent the city, and i onsored by local businesses and will help raise money for the
uts and other

BALTIMORE AREA COUNCIL

. In auto racing, when you mention sponsors, you are usually talking about tire companies, auto parts
Baltimore, Maryland oo o e et T e o e sides Of ot -
stores or some other major busing hat has plastered its name on the sides of a race . But how

Winner a i candy ¢ y, a screen printing and embroidery company and another

ore, along with Morton's steak house, which will be putting
f i Iled te: i itéed onions on
ong pr

acing connection, but everyone involved will be
raising money for local organizations like the Boy Scouts.

CRADLE OF LIBERTY COUNCIL
Philadelphia, Pennsylvania
Winner




BEST

MARKETING CAMPAIGN

BOY SCOUTS
CAMPING

303.455.5522 www.denverboyscouts.org/camping

DENVER AREA COUNCIL THREE FIRES COUNCIL
Denver, Colorado St. Charles, Illinois

Winner Winner
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BUCKEYE COUNCIL
Canton, Ohio
Winner



BEST

NEWSLETTER

Serving the Greater St. Louis Area Council Scouting Community

Successful School Night
Begins With Planning

Fall membership recruitment is vital to our success in serving the youth of our council
The most effective method of fal recruitment is School Night to Join Scouting (SNJS).
held by Cub Scout packs and Boy Scout troops to welcome new Scouts
Classroom visis to invite boys to join take place one to thr
oted to prospective parents by havin
en houses.
“The SNJS plan calls for each
Scout disit 0se up i i
by school districts during Augus
September. Ideally, private and
bl shols Hmvvilmr\?\'\
vening as the publ
Schools  thete geo grsphc Scouts
aives by nie st pesonst phone 1
calls to parents by leaders and at-
taching a unit calendar or program
NJS fliers.
Open-house visitations allow
units to promote Scouting to parents
ning them about the benefits of
& program, introducing
uni lades, promoting SNIS, an providing an opportunityfor boys o i and adul
leadersto be recruied: Involving the chariering organization in the process hep:

SNIS require an adcquate number of uni eader, Slectand rain them carly
meee — comfortable in front of a groups should be in uniform and know the
agenda for the evening.

‘Cub den leader or pack trainer — prepared to conduct a short orientation and
answer questions about the Tiger Cub program

* registrar — organizes a system 10 collect the School Night money in an efficient

- Display chairmn - set
displays, photos, demansira-
tions,etc

 additional lea
questions and h
forms.

The Cubmaster/Scoutmaster
encourages all adult leaders in the
pack or troop to attend the Augus!
Roundtable.
In addition, the Cubmaster/
coutmaster
+ Attends the council Scho
Jun

principal for SNJS and open-
contempla house pr

ters” as they game « Recruits manpower for school
of marbles at adventure camp this summer. open house, classroom visits,
Adventure camp is only one of many activities  parent-son lunches, and SNIS
Scouts can enjoy throughout the year.

Chri continued on page 3
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General News

NYLT-Pack & Padde

Ad Rates & Pblcation Schedue.
Beacon Avard Camping
Centennial Coin Set.

Caoic Adrenr Weck

Important Dates.

ograms Training important Dates

Scout,12, Honored For
Heroism In Saving Father

Boy Scout Colt Wahl, 12, was honore

for assisting his father after he fell from

a tree during a hunting trip and shattered

both ankles. The Heroism Award was

pres

of Honor at the Greater St. Louis Area
Annual meeting and Recogni-

After his father, Danny, 48, fell 20

Bt GREATER ST. LOUIS COUNCIL

o Th ey s o St. Louis, Missouri
Winner

by a mailbox or address marker, so Colt

to meet the para- 7 -
led them back to his father Colt Wahl
d to evacuate his
father by medical helicopter, and Colt ther onto the ATV and slowly drove
led them to a nearby bean field, where itto the b Id while the paramedics
8 wn bean plants to cr
ad. He then assisted ot is in Trooy hartered t0 the
Knights of Columbus of Perryville, Mo.

Youth members can attend a Greater St. Louis Area Council summer of
arge for selling specifid amounts of Trail's End Popeorn during the 2011 sale.
Cub Scouts wo sell $750 o mors canated a Ded & Lad o Mom & Me

(parent included) or a Webclos mini-camp at no cha
00 or more can attend a week
Boy Scout summer camp, “on
program, or Horse Camp free of cha
There are many other incentives and bonuses for youth members
Units wishing to paricipate i he Trail's End Popeom Sale must etum com-
mitment forms by A, § and one of seven irai ions held from
51" The 2011 popcor sale Kicks off Oct. 1 and ordersar due onine
Popeorn delivery is Saturday, Nov. 11

Cub Scouting Programs Training
Adventure Camp, erHom

Fal Fright ecial Needs Training Team
imporiant Dtes

Summertine Pack A

Venturing
Training Events &
Training 2 griton Dinner.

Heart of America Council, Boy Scouts of America

ADVENTURES IN SCOUTING

December 2011/January 2012
In This Issue..
Council Presents
Top Honors

The Heart of America Couneil' top volunteers were
honored at the o Banqet n e
16 uumu_w.“.hm ed with the pre
Siver Beavr Award D, Cynthi Lane and Rt
Jice Chief Jim Corvin were als d the Whit

Young, i Service Avard,

s revitalize

HEART OF AMERICA COUNCIL Popcorn Sale Tops®
Kansas City, Missouri o0 g gy

. e Scouts,
Winner its, and volunteers who made

e TR

and Council programs, it also mw e, i

teaches our Scouts the value of P P Whitney M.

earning their own way. In total,

52,713,835 in popcorn was sold

support of local Scouting
programs.

Distinguished
Dinner (page 4)




CCOUNCIL PRESIDENT'S MESSAGE
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BEST

FOS BROCHURE

IT TAKES A COMMUNITY
10 BUILD CHARACTER

1100 year
in the heart of every Scout who ever o
lite's challenges. It is the value of being prepared.
The core of Scouting and a statement that inspires a
lifetime of character and service. As we look to a new
century of Scouting achievements, we light a new fire
inther

t generation of Scouts. We shallinstill in
them the honor and integrity that comes with being a

INVESTMENT IN CHARACTER
CAMPAIGN

Scout. We will build their character and ensure they
are prepared for something more.

We will prepare them for I

BOY SCOUTS OF AMERICA
DENVER ARF NCI

it
10455 W, 6th Avenue, Suite 100 « Denver, C0 80215
303.455.5522 « www.denverboyscouts.org
Fallow us on

GIVE TO SCOUTING TODAY!

DENVER AREA COUNCIL

Denver, Colorado
Winner

HOW SGOUTING DOLLARS SHRVE £

|
FRIENDS OF SGOUTING
GROSSRUADS OF AMERICA COUNCIL
BOY SCOUTS OF ANERICA

panies and organizations will ma
ur employer if they

with a matching gif.

Fos.

n. Crossroad

wwwcrossroadsbsa.org

an opportunity for you

GROSSROADS OF AMERIGA PROGRAM BUDGET
I

101 Years Strong

an annual o
erested

atch your FOS gif
1l contribute to the campaign

1 to give back to the Scouting
rica. Counci outs of

Expenses

It costs $150 per year to support each Scout

CROSSROADS OF AMERICA COUNCIL

Indianapolis, Indiana
Winner

For Fun

GREATER ST. LOUIS COUNCIL
St. Louis, Missouri
Winner



HONORABLE MENTION

ANNUAL REPORT

COLLATERAL MATERIAL

FINANCE SUPPORT MATERIAL

MARKETING CAMPAIGN

POSITIVE PUBLIC RELATIONS

WEBSITE

Dan Beard Council
Great Lakes Council
Northern Lights Council

Atlanta Area Council
Evangeline Area Council
Suffolk County Council

Montana Council
Lincoln Heritage Council

Connecticut Rivers Council
Mecklenburg County Council
Miami Valley Council

Greater Alabama Council
Northern Star Council

Central Florida Council
Lewis & Clark Council




